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g The psychology of smell 
   Exploring the keynote scents  

     & perfumes of the house 

ur sense of smell is perhaps the most 
mysterious. While it’s easy to understand 
what we find attractive to the eye and touch, 
and appreciate invisible sounds like music, 

smells are less comprehensible. The six million cells in 
the receptors of our noses can differentiate between 
around 10,000 smells, and as babies we learn the scent of 
our mother, and often father, very quickly. Experiments 
have shown that newborns are attracted to the smell of 
the breast milk of their own mother rather than another 
lactating female, after only two weeks of life. 
 
Perfumes have been used for millennia to attract 
members of the opposite sex. Julius Caesar and Cleopatra 
are documented as using them, and they are referenced 
in ancient books, such as the Karma Sutra. Annually, 
the UK perfume industry is worth around £650m 
including an increasing number of unisex scents – 
running counter to theories on male and female 
pheromones being centres of attraction. 
 
Making scents 
Very early on in the Talliston project, we discovered 
the power of a location’s smell in conjuring just the 
right atmosphere for each room in the house. This 
was reinforced by a visit to Dennis Sever’s property in 
Spitalfields, where a recreated Hugenot silk weaver’s 
townhouse was enhanced by perfumes and dried 
flowers to convey the essence of 17th Century life.  
 
Using these insights, we began crafting a unique 
perfume for each room. After a long period of 
experimentation, we found that no one fragrance was 
enough, and decided upon using three different ‘notes’ 
to create the correct blend. In perfumery, notes are 
descriptors of a range of scents and separated into 
three classes; top/head notes, middle/heart notes, and 
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base notes. By blending room sprays, burned incense and 
naturally occuring smells such as waxes, flowers, wood 
and leather (to name but a few), eventually we decide 
upon the correct blend for each location. For example, in 
The Watchtower we wanted the scent of cut wood 
wrapped up within the mustiness of the medieval keep: 
 - Top note: Diptyque Cyprès (Cypress) room spray 
 - Middle note: Diptyque Myrrhe (Myrrh) room spray 
 - Base note: Prinknash Priory incense. 
 
The fragrance wheel 
Just as colours form a wheel of shades, fragrances can 
also be classed into sub-groups. At Talliston, we use the 
following chart, making sure we contrast and conflict the 
olfactory experience when travelling from room to room. 
 


